






























• One of the official agencieshandling  

the corporate briefs of Parle  

Products

• Corporate communication includes

Vocal for Local, Eid and Lockdown

campaign



• Re-launched the solid cola last  

October via Parle Products

• Established the persona of thebrand  

and the journey from the old to new  

packshot

• Reached out PAN India, with several

case studies madeon the campaign

• http://www.socialsamosa.com/2020/

0  1/case-study-parle-rola-cola-

return/

http://www.socialsamosa.com/2020/01/case-study-parle-rola-cola-return/


• Parle Product’s under rated warrior

• Direct competition to goodday and  

we ensured it stays incontext

• Eastablished the brand personaand

reached out to tier 2 and 3 cities too

• http://www.parleproducts.com/brand

s

/20-20-cookies

http://www.parleproducts.com/brands/20-20-cookies
http://www.parleproducts.com/brands/20-20-cookies


• Developing branding modulesfor  

ICICI bank

• Training modules for staff training  

(various departments)

• Corporate communication designs

• Video management and

amplification services



• BHARAT BENZ PREMIER 2.0 was a hit – one 

of biggest virtual events of the year with 

30,000 people from all around the planet

• Do Log conceptualized, executed, shot, 

strategized and marketed the complete event

• Developed and executed the Chroma content 

too (Chroma keying)

• Link: 

https://www.facebook.com/bharatbenz1/videos

/274222467368963



• A one of a kind campaignfor a  

movie which went VIRAL for  

weeks till the movie release

• Thanks to the monologue videos of  

TAAPSEE PANNU that questions  

the integrity of INDIANS who are  

intolerant and RACISTS in their  

hearts

• Movie was a BOX OFFICE success



• Ever heard a movie campaign where

the name becomes a TREND?

• Setters with a big ENSEMBLE cast, got  

It’s due from CRITICS due to a good  

movie and a campaign to boastabout

• #SettersChallenge went viral for 2 weeks  

thanks to the ensemble cast and effective  

digital PR



• A trendsetting animated movie, right from thearchives of  

SATYAJIT RAY

• The 2 LOGS were HONOURED to promote this

movie digitally

• Gulzar saab promoted this movie and helped the LOGS  

make this a successful campaign



• Music is food for soul, money for  

the companies and Fun for the  

LOGS

• Managed the social media accounts  

of Sony Music India for 2 years –

more importantly the entire archive  

of movies during this phase

• Campaigns include Tubelight, Jab  

Harry Met Sejal, Naah, Kya Baat  

Ay, and tonnes of more launches



Lack of online sales was an issue  

posing against the brand

We generated their online sales with  

thrice the returns

Higher revenues resulted in higher profits

thereby coining their sustainability



• We hold the Bragging /  

BAGGING rights for one of  

the best performance  

marketers out there

• Adventure bags rangingfrom  

1K to 5K were sold like  

pieces of cakes

• Month-on-Month bags sold  

@ three times the return



• We decided to support the cause of  

HAPPINESS for the people travellingto  

the forests of BAGHDARRAH!

• Dera Baghdarrah is an experience zone

near Udaipur and we made tourists go gaga

over it

• We sold experiences via their re-sellers and

website to get the brand established



• Brand perception and recall play a vital role

to drive the sales

• Publishing curated books for all students of

10th & 12th was the awareness to be spread

and we hit all the right targets



• India’s #1 CFPCM authorized 

education provider

• Created e-commerce, user-friendly 

websites for their courses and study 

material

• Executed conversion and lead 

campaigns on the newly developed 

websites

• Executed SEM and SEO 

campaigns successfully to improve 

ranking and sales



• Introducing one of the first client of

the LOGS

• We established the brand as  

choreographer and fitness trainer in  

Mumbai

• Week-on-Week leads and on the point  

branding exercises has made her one of  

the TOP choreographers in Mumbai



• A hospital in Thane and Kankavli the  

doctors of which really wanted to  

make a difference in soceity

• We established their online  

presence, branded their content and  

did a LOT more than a digitalagency  

could offer

• Nagvekar Hospitals can truly call the  

LOGS, growth CONSULTANTS





(2017) – ACEF 2017 (Asian Customer EngagementForum  

and Awards)

• Bought together Parx and Rolling stones to giveParx

it’s  

Anthem

• PARX ANTHEM HUNT was on the mostviral

brand campaigns for 2016 / 17



– ACEF 2017 (Asian Customer Engagement Forum

and  

Awards)

• Fans from more than 40 countries participated

in this campaign – not just any fan – AN SRK

FAN
• Jab Harry Met Sejal became the most talked

about campaign in terms of marketing in the

year 2017 thanks to the FAN MADE VIDEO



E-mail:

neeraj@2log.co 

mustafa@2log.co

Contact:

+91-8879116444

+91-9890098752
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